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2011 Champagne Trinity Scholarship Winner Announced 

A New Zealand-based student in the Institute of Masters of Wine education programme is the 
recipient of the prestigious Champagne Trinity Scholarship for 2011. 
 
Katy Prescott, from Marlborough, has been awarded the scholarship for her essay discussing the 
challenges and benefits of sustainable viticulture within the Champagne appellation. 
 
The Institute, with the support of the Champagne houses of Bollinger, Louis Roederer and Pol 
Roger, offers the scholarship annually to a first-year student participating in its international 
education programme. It consists of two consecutive trips to the Champagne region, one during 
vintage and another during the blending of the vins clairs in the spring. It provides a unique 
opportunity for a student to gain an insight into Champagne through visits to the three 
renowned, family-owned houses. 
 
Katy entered the wine industry in 2004 deciding that wine was a far more exciting product than 
the petroleum derivatives she was previously marketing at BP. After a couple of years working in 
sales at E & J Gallo she was named sales person of the year. Katy then moved to Marlborough, 
New Zealand, and gained a position as global sales and marketing manager for Nautilus Estate. 
In 2009, Katy completed her WSET Diploma, winning the Wine Australia Scholarship. This 
success inspired her to embark upon the Institute’s education programme. 
 
James Samson, UK Brand Manager for Champagne Louis Roederer said: “Congratulations to 
Katy. Her scholarship is well deserved as her submission showed really good research. It was 
thorough, original and contained good punchy ideas. We look forward to welcoming her to 
Champagne where she will have an unparalleled opportunity to explore in great depth the 
intricacies of Champagne.” 
 
Katy Prescott said: “Champagne is a particular passion of mine and I am therefore exhilarated 
by the chance to learn firsthand about some of the top Champagne houses.” 
 
Lynne Sherriff MW, Chairman of the Institute, said: “We are very grateful to Bollinger, Louis 
Roederer and Pol Roger for their continuing support. Once again these family-owned houses are 
providing someone who aspires to be a Master of Wine with a wonderful opportunity to see at 
first hand what goes into the production of great Champagne.” 
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Media Contact 
 
For enquiries about the Institute of Masters of Wine please contact: 
 
Nathaniel Anderson 
Communications Manager 
T: +44 (0)207 383 9130 
E: nanderson@mastersofwine.org 
 
Founded in 1955, The Institute of Masters of Wine is a not-for-profit organisation dedicated to 

promoting professional and educational excellence in the global wine trade. It has 288 members 

(Masters of Wine, normally abbreviated to MW after a member’s name) based in 23 countries. 

They are active in all aspects of the wine industry and include winemakers, importers, buyers, 

retailers, consultants, journalists, educators, sommeliers and senior executives. 

 

The Institute’s education programme encourages a cross-disciplinary approach to 

understanding wine and communicating that knowledge at the highest level and prepares 

students for the annual Master of Wine Examination. More than 250 students from 28 countries 

are currently engaged in the Institute’s education programme. 

 

The Master of Wine Examination takes place concurrently in London, Napa and Sydney, over a 

four-day period, usually during the month of June. There are three practical papers, each with 

12 wines. Candidates are required to blind taste and identify wines of varying quality levels and 

origins. In four theory papers, candidates need to demonstrate, through essays, knowledge of a 

wide range of subjects including winemaking, grape growing, business and social issues. 

Students must also write a 10,000-word dissertation on a subject of their choice. Only after 

passing all parts of the examination can someone be admitted to the membership of the 

Institute and use the title Master of Wine, or its abbreviated form MW. 

 

In addition to its education and examination programmes, the Institute organises annual events 

which are open to its members, students and the wider wine trade. These events offer 

outstanding professional development opportunities and include tastings, seminars, debates, 

visits to wine producing regions and master classes with the world’s leading wine producers. 

 

More information about the Institute and its activities, including biographies of Masters of 

Wine, can be found at the Institute’s www.mastersofwine.org website. 
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